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Learning Objectives:

» Brand awareness: Increasing the level of familiarity consumers have with your brand.

» Increasing traaffic: Increasing the number of user visits to your website or mobile app from
social media

» Building a community of advocates: Sharing brand loyalty with thousands of people in

real-time.

Learning Outcomes:

After successful completion of this course, students will have the knowledge and skills to
» :Employ the important concepts of marketing
» Practice the various theoretical aspects in Facebook marketing

» Create Instagram business profile and promote business

Unit I: Introduction to Digital Marketing
Unit II:  Social Media Marketing.

Unit III: E-Commerce Management.
Unit IV: Email Marketing

Unit V:  Affiliate Marketing
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